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READER ADVISORY

Forward-looking Statements

Certain statements contained in this presentation may constitute
forward-looking information and statements. All statementsin
this presentation, other than statements of historical fact that
address events or developments concerning Crafty Elk Distillery
Limited (hereinafter referred to as the “Company”) that the
Company expects to occur are “forward-looking information
and statements”. Forward-looking information and statements
are often, but not always, identified by the use of words such

as “seek’, “anticipate”, “plan’, ‘continue”, “estimate”, “expect”,
“‘may”, “will", “project”, “predict”, “propose”, “potential’, “targeting”,
“intend”, “could”, “might”, “should”, “believe’, “budget”, “schedule”
and “forecast”, and similar expressions and variations (including
negative variations).

In particular, but without limiting the foregoing, this presentation
may contain forward-looking information and statements
pertaining to the following: the Company’s ability to complete

its current offering of up to CAD$10,000,000 non-brokered
private placement of Class A common shares (the “Offering”),
the Company’s ability to solidify existing distribution channels

in Canada and expand into the United States of America, the
intended use of the net proceeds of the Offering; the Company’s
projected production and sales volumes and distillery size and
capacity; the Company's business prospects or opportunities,
including information concerning potential new products and
strategies the Company is pursuing, market trends; obtaining

all of the required governmental and board approvals and any
other additional approvals in connection with the Offering and the
proposed expansion strategy; the performance of the
Company’s business and operations; the intention to grow the
business and operations of the Company; future liquidity and
financial capacity; expectations regarding the Company’s ability
to raise capital; projected costs associated with equipment

and real estate property; the Company’s marketing plans; the
Company’s anticipated growth plans into different product

lines and geographic markets; treatment under government,
regulatory and taxation regimes and potential dividends or
shareholder returns.

The forward-looking statements and information are based
on certain key expectations and assumptions made by the
Company, including expectations and assumptions concerning

the Company’s ability to: operate in certain target markets
(including obtaining required regulatory and/or governmental
approvals), acquire equipment and property, future outlook of
the operations, complete its capital raising activities by way or
one or more private placement Offering(s) and to maintain its
projected growthin the future. Although the Company believes
that the expectations and assumptions on which such forward-
looking statements and information are based to be reasonable,
readers are cautioned not to place undue reliance on forward-
looking statements, as there can be no assurance that the plans,
intentions or expectations upon which they are based will occur.
Since forward-looking statements and information address future
events and conditions, by their very nature they involve inherent
risks and uncertainties.

Actual results could differ materially from those currently
anticipated due to a number of factors and risks. Such factors
may include the private placement Offering(s) not being
completed, the Company not being able to maintain its current
growth plan, the Company not being able to obtain required
regulatory and/or governmental approvals for any desired
operational activities, changes in industry conditions, changesin
economic conditions inand around target market areas, market
demand for the Company’s products, labour and/or equipment
shortages, delays or changes in plans with respect to planned
capital expenditures, fluctuations ininput prices, fluctuations in
relationships with potential partners, ability to secure relationships
with certain targeted parties, fluctuations in product development,
distribution and supply chain, fluctuations in foreign currency
exchange rates, fluctuations ininterest rates, reliance on industry
partners and other factors that may be beyond the Company’s
control, including any impact, directly or indirectly, as a result of
the COVID-19 pandemic on alocal and global scale. Should one
or more of the above noted risks or uncertainties materialize,

or should any underlying assumptions provide incorrect or
materially differ, actual results, performance or achievements of
the Company or industry results, may vary materially from those
described in this presentation. Readers are cautioned that the
foregoing list of factorsis not exhaustive.

All of the forward-looking information and statements contained
inthis presentation are qualified by these cautionary statements.
The reader of this presentation is cautioned not to place undue

reliance on any forward-looking information and statements.

The Company expressly disclaims any intention or obligation to
update or revise any forward-looking information and statements,
whether as a result of new information, events or otherwise,
except in accordance with applicable securities laws. The
content of this presentation has not been approved by any
securities commission or regulatory authority in Canada, or

any other jurisdiction.

Purchasers’ Rights

The following statutory rights of action for damages or rescission
willonly apply to a purchase of securities in the event that the
foregoing document is deemed to be an offering memorandum
pursuant to applicable securities legislation in certain Provinces
of Canada. The following is only a summary of the rights of
rescission or damages, or both, available to purchasers under the
securities legislation in certain Provinces in Canada and, as such,
is subject to the express provisions of the legislation and the rules
and the regulations thereunder.

These remedies, or notice with respect thereto, must be
exercised, or delivered, as the case may be, by the purchaser
within the time limits prescribed by the applicable provisions of
such provincial securities legislation. Purchasers should refer

to such applicable securities legislation for the complete text

of these rights or consult with a legal adviser. Where used in

this section, “misrepresentation” means an untrue statement

of amaterial fact or an omission to state a material fact that is
required to be stated or that is necessary to make a statement not
misleading in light of the circumstances in which it was made.

Non-Solicitation

This is not an offer to sell or a solicitation of an offer to purchase
securities by the Company. By agreeing to receive this
presentation, you agree to be bound by the provisions of this
disclaimer. Any subsequent offer to sell or solicitation of an

offer to purchase securities by the Company will be made by
means of offering documents (e.g. term sheet, prospectus,
offering memorandum, subscription agreement and or similar
documents (collectively, the “Offering Documents”)) prepared by
the Company for use in connection with such subsequent offer
or solicitation and only injurisdictions where permitted by law. In
the event of a subsequent offer to sell or solicitation of an offer to
purchase securities by the Company, investors should refer to
the Offering Documents for more complete information, including
investment risks, management fees and fund expenses.

The attached material is provided for informational purposes only
as of the date hereof, is not complete, and may not contain certain
material information about the Company;, including important
disclosures andrisk factors associated with aninvestmentin

the Company. This information does not take into account the
particular investment objectives or financial circumstances of any

specific person who may receive it. In the event of a subsequent
offer to sell or a solicitation of an offer to purchase securities by
the Company, more complete disclosures and the terms and
conditions relating to a particular investment will be contained in
the Offering Documents prepared for such offer or solicitation.
Before making any investment, prospective investors should
thoroughly and carefully review the Offering Documents with
their financial, legal and tax advisors to determine whether an
investment is suitable for them.

Neither the Company nor any of its directors, officers,
employees, agents or advisors makes any representation

or warranty in respect of the contents of this presentation or
otherwise in relation to the Company or its business. In particular,
no representation or warranty, express or implied, is made as

to the fairness, accuracy or completeness of the information or
opinions contained herein, which have not been independently
verified. No person shall have any right of action (except in case of
fraud) against the Company or any other personinrelationto the
accuracy or completeness of the information contained in

this presentation. The information contained in this presentation
is provided as at the date hereof and is subject to amendment,
revision and updating inany way without notice or liability

toany party.

This document and its contents are confidential. It is being
supplied to you solely for your information and may not be
reproduced or forwarded to any other person or published (in
whole or in part) for any purpose. Certain information contained
herein has been prepared by third-party sources. Such
information has not been independently audited or verified by the
Company. The Company has used its best efforts to ensure the
accuracy and completeness of the information presented.

Non-GAAP Financial Measures

Readers should note that the presentation may contain certain
terms that are a non-GAAP financial measure and do not

have any standardized meaning under GAAP and s therefore
unlikely to be comparable to similar measures presented by
other companies. The Company believes that suchterms are a
useful supplemental measure, which provide anindication of the
results generated by the Company’s primary business activities.
Readers are cautioned, however, that such terms should not

be construed as an alternative to comprehensive income (loss)
determined in accordance with GAAP as anindicator of the
Company’s financial performance.
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We are because you are.

And since you are, $10M BAD

Definitely | am.

* The offer opened November 1st, with multiple closings.

» Shares are available for CAD$1.25 each, with the
minimum subscription being $250 for 200 shares.

* Accredited investors may apply for shares via paper

cle an estl high qu ality application form and you can apply more than once.
and sustainable WHAT SHOULD | DO BEFORE INVESTING?

Make sure you are cool with the risks of investment. Read the
Offering Memorandum below, and check out the Frequently
Asked Questions (FAQs) on our website at

And we want you to join our community of shareholders www.craftyelk com/equityforthepeople

as we roll out what we like to call ilHard J“ice Nation!! Canad
in Canada.

This is your front row seat to ‘Equity for the People’ and your chance to OWN part of
Crafty Elk. An independent craft cocktail brand...

“Owned by the People for the People!”

HOWDOIINVEST?
You can visit www.craftyelk.com

ﬁ CRAFTYELK.COM/INVEST EQUITY FOR THE PEOPLE


https://www.craftyelk.com/equityforthepeople
https://www.craftyelk.com

Right time. Better business. Hard juice™ taste

factor.Hear it

POSitiVB gI'OWth. from the people

BUSINESS GROWTH

$600,000

$450,000

$300,000

$150,000

2017 2018 2019 2020

Revenue projections are year over year sales. These are actual sales sourced via Crafty Elk audited financial statements June 2018-2020

CASE SALES CRAFTY ELK IS LOVED BY

12,500
7 GROWTH =60%

11,000
9800 ) TORONTO STAR ¢ THE HUFFINGTON POST
“These new canned cocktails and coolers will kick off your summer” “Smartalcohol has arrived”
8400
7000 7 8,013
GROWTH = 46.5% FOODSBEVERAGE @he Tondon Free Press
2099 5,468 “Fortified beverages on the rise” “Organic taste like no other!”
4200 GROWTH =320%
2800 o
1400 Cottage Life NATIONAI«POST
“AMust Have Beverage For Your Summer Holidays™ “The Democracy of Equity, and a Brand Built for the People™
(0]

2017 2018 2019 2020

Growth projections are year over year comparisons. These are actual sales sourced via Crafty Elk audited financial statements June 2018-2020

ﬁ CRAFTYELK.COM/INVEST EQUITY FOR THE PEOPLE



raft Innovations

Our friendly Elk has been back in the laboratory
crafting TWO NEW Green Teainfused flavours.

+ Lemon Mint & Green Tea

+ Peach & Green Tea

URAFTY ELK = CRAFTY ELK
E-HARD JUICE—ES@ HARD JUICE=

{ VODKA BEVERAGE ' mf‘m
VODKA BEVERAGE H0IS50M BIOLOCIGUE ALCOOLSEE A LA VOOKA Vi st T
BOISSON BIOLOCIQUE ALCOOLISEE & LA VODKA i

355 mL-4.5% alc vol.

355 mL - 4.5% alc fvol.

1 R
&

PEACH & GREEN TEA

: PECHE et THE VERT N EW!

The Sunset
Limited Time Offer!

This signature cocktail is a delicious taste sensation and exotic feeling of
utter utopia. Sit back and enjoy our limited edition Sunset cocktail onice.
As the Beatles once sang...

‘Here comes the sun’

JfirMERIC, GOJI BERRIES AND PRICKIY

——C AN
gROANT:

I}RAP'FY ELK

—MARD JUICE —

VODKA BEVERAGE
BOISSON BIOLOCIGUE ALCOOLISEE A LA VODKA

855 mL - 4.5% aic vol.

P

CRAFTY SUNSET

Y\; CRAFTYELK.COM/INVEST

EQUITY FOR THE PEOPLE



Qur Crafty Hard Juice ™
Vodka Beverage Lineup

We’re on a mission to make the best tasting craft cocktails in the world.
We hope you’ll come join our community of loving shareholders and fans,
as we share with the world our passion for Hard Juice™ taste sensations.

i Dy P S
CH WITH GINGER, TURMERIC, G
Qo e, - O

< Q;'}-E-A—i!\c
5 L)

- A 7 r it YU | . u
LRAFTY ELR CRAFTY ELK
. —HARD JUICE— " —HARD JUICE—

VODKA BEVERAGE VODKA BEVERAGE
BOISSON BIOLOCIQUE ALCOCLISEE A LA VODKA BOISSON BIOLOGIQUE ALCOOLISEE A LA VOOKA

B — HARD JUICE—

VODKA BEVERAGE
EOISSON BICLOGIQUE ALCOOLISEE A LA VODEA

] T S

355 mL - 4.5% alc fvol. 3 | 355 mL - 4.5% alc fvol. i _ ,_ 355 mL - 4.5% alc fvol.

)
I
e

1
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MOURE, FRUIT DE LA PASSION et THE VERT

CANNEBERGE, BLEUET et ACAI

F

' RAFTED WITH GINGER, TURMERIC, 60)1 BERRY

URAFTY ELK

ELACKBERRY, PASSION FRUIT & GREEN TEA

Green Tea.
Naturally

light and
fresh taste.

TED WITH GINGER, TURMERIC,

,/_\\
gREANT,

I}HAP'FY ELK

—HARD JUICE— = HARD JUICE—

VODKA BEVERAGE VODKA BEVERAGE
BOISS0N BIOLOGIQUE ALCODUSEE A LA VGOKA BOSSON BIOLOCIQUE ALCOOLISEE A LA VOOKA

355 mL - 4.5% alc./val. 355 mL - 4.5% alc /vol

PEACH & GREEN TEA|
- PECHE et THE VERT

I}HAP'FY ELK

—HARD JUICE —

VODKA BEVERAGE
BO|SSON BIOLOGIQUE ALCODUSEE A LAVOBKA

355 mL - 4.5% alcfvol.

ﬁ CRAFTYELK.COM/INVEST
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$3MILLION CAD

‘.
v
d

British
Columbia

Estimated Cost: $1M CAD

Approximate Timeline: March - December 202

Projected Case Sales: 50,000 Cases Strong brand following in South
o Western Ontario, Cottage

Anticipated Revenue: $1,500,000 CAD country &beach towns

Secured contact forhome
delivery across Ontario
(except for Thunderbay & Sudbury)

Private alcohol market with

#1 organic province in
1600 plus retail accounts

Canada at 66%

Outdoor living and activities
with high demand for ready to
drink products

Over 400 golf courses with

Warmer weather alcohol licensing

Lifestyle that demands
convenience

'\; CRAFTYELK.COM/INVEST EQUITY FOR THE PEOPLE



Organic
Small Batch
Hard Juice™
Crafty EIk™
Distillery

The sound of blues and jazz emanating in
the city streets, fresh aromas of exotic fruit,
raw coffee beans and a signature selection
of our rare and limited edition series of
vodkas, gins & juice. 30% ABV. For those
who prefer no alcohol, our non-alcoholic
cocktails and fresh pressed juices are for
you.

Pick up, home delivery & patio
summertime vibes.

Estimated Cost: $500,000CAD
Approximate Timeline: July 2021

e — Organic, Gluten
Free Crafty EIk™

Vodka & Gin
Distilled in House!

A chill hub where people can try small
batch cocktails, fresh pressed juices,
O e 1 ! Yo gourmet coffees, learn about sustainability,
ik ik L2 Eﬂ%pu and purchase Crafty EIk™ merch and ready
 — to drink beverages.

Hard Juice Menu

CRAFTY ELK
L

Juice—

Organic Gluten Free Vodka 30% ABV

Watermelon Mint 260: $29.95
Mangosteen Green Tea 260z (limited batch).........$39.95
Crafty EIK™ Vodka 40% 260z.........cccrcrinnn $29.95

Organic Gluten Free Gin 30% ABV

Blackberry, Passionfruit & G
Peach, Lemonade 260z........
Crafty EIK™ Gin 40% 260z...

..$36.95
$36.95

Fresh Pressed Juice

Mango & Orange 355ml........
Snapdragon Fruit 355ml

Coffee

Latte .o
Cappucino.
Flat White

Probiotic Green Tea/Soda

Raspberry, Lemon 355mL............
Cranberry, Ginger 355m......

Crafty EIk™
Tasting Mobile
Popup Bar

Esimated Cost: $65,000.00 CAD
Approximate Timeline: April 2021

Home Made bagels.............

Research &
Development

1. Mobile tastings at beaches, golf
courses, camping sites

2. Farmers Market: Crafty EIk™ cocktail
tastings building brand awareness in
British Columbia

3. Featurelocal artists to come play
music outside local bars & patiosin
the summer

Early 2020 our company developed
an organic, gluten free alcohol,
favourable for a USA launch. We
intend to purchase afiltration
system to mass produce this tax
friendly alcohol.

Estimated Cost: $500,000CAD

4. Tradeshows Approximate Timeline: February 2021

EQUITY FOR THE PEOPLE



If we successfully raise we plan
touse for the following projects:

We are passionate about securing BC
and expanding to California, Oregon
and Washington.

CCCCCCCCCCCCCCCCCCCCC



Proposed West Coast Strategy ¥ catitornia

Targeted

_ Launch
We plan to take Crafty EIk™ Hard Juice™ Vodka beverages .

rlght down the West CoaSt if we hit our goal Of $1OM CAD. . into the number one organic state California. The USA

is a natural fit due to the warm weather, private alcohol
market, lifestyle & attitudes and the 33,000 plus
account stores.

R 1

We plan to target niche retail chain stores such

as: Whole Foods, Sprouts, Safeway and regional
convenience store. Tight distribution points - (i.e. the
company will only distribute Crafty EIk™ to stores they
can service with their sales force on a weekly basis) and
provide proper in store merchandising on an equilateral
premium brand positioning strategy.

Estimated Cost: $3.5MCAD
Approximate Timeline: April 2021
Anticipated Accounts: 3,000

Hard Juice™
launches
Washington and
Oregon states.

Washington state USA #3 love for organics.
Oregon state USA #4 love for organics. Sales
Force - “Team EIk’ will launch Crafty EIk™
beverages on the west coast. Crafty EIk™ - Hard
Juice™ Vodka Beverages company anticipates to
distribute down the Interstate 5 from Washington,
Oregon and into Northern California. There are

an estimated 70,000 plus retail accounts, market
opportunity.

! i < = 1 - Estimated Cost: $3M CAD
LIFE STYLE AND ATTITUDES = ol i~ 7 M%) Approximate Timeline: April 2021
; : i = : Anticipated Accounts: 4,000

RTINS T T TP Y T
S "N bl A
plil TR TR

Allinformation regarding California, Washington and Oregon state retail chain statistics EQUITY FOR THE PEOPLE
was provided by industry consultants.



1 V' /Customer
.~ Satisfaction
... Score! :

-~

How likely is it that you’d recommend
Crafty Elk to a friend or colleague?

MAYBE
19%

YESII
70% il

NO
2%

The votes are In.
People LOVE
Crafty EIk™ Hard Juice’

In september 2020, Crafty EIK™ asked customers to
participate in a Survey Monkey survey. The following
charts were provided via Survey Monkey.

How would you rate the quality
of Crafty Elk?

HIGH
QUALITY

NEITHER HIGH
ORLOW QUALITY

LOW QUALITY

Which of the following would you use

todescribe Craft EIk?
EXCEPTIONAL
TASTE
HIGH
QUALITY
ORGANIC I HA

How well does Crafty Elk
meet your needs?

VERY
WELL

SOMEWHAT
WELL

NOT
WELL

Let’s break it down

Crafty EIk™ Hard Juice’

naturally appealing

..-’

Natural ingredients, unique - /E‘W\
botanicals: turmeric, ginger, prickly | w
pear, and goji berries :

ZERO Preservatives

ZERO Artificial Sweeteners

Great Taste

Lower in sugar, lower calories

All-natural colours from sources
such as carrots, apples and black

currant juices

O @

90
SFlII‘PIIE_IB PRESERVATIVE
INFUlgED FREE

A

s HARD JUICE—
VODKA BEVERAGE
BOISSON BIOLOGIQUE ALCOOLISEE A LA VODKA

355 mL - 4.5% alc vol.

~ LEMON, Mlm't’.cneeum hy
CITRON, MENTHE et THE VERT

_e

& 2'8
DOO®HE
SWEETENERS FRUIT NATURAL

* CERTIFIED ORGANIC BY PRO-CERT

ﬁ CRAFTYELK.COM/INVEST
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THE CRAFTY ELK SUSTAINABLE PLAN
CARING FOR THE PLANET, EQUALITY AND PEOPLE IS AT THE

HEART OF WHAT WE DO. AND WITH YOUR HELP, TWENTY

I-E'I'!s ENSURE FIVE CENTS OF EVERY CASE SOLD WILL GO TOWARDS...
WEHAVEAPLANET TO CLEANING UP THE OCEANS
ENJOY ORGANIC CRAFT

GOCKTAILS ON

BUILDING ABETTER
WORLD FORALL
OFUS T0 ENJOY

TOGETHER.

SREANT:
No Faustian bargain. Powering

- EVERYTHING EQUITY FOR THE PEOPLE WILL HELP FUND
auradadionis saaty Y; ' WEDO. 'THE OGEAN CLEANUP

. . . Nin e «¥ §f - . .
can dismiss us as mavericks, or E:rﬁ p F T Y E i ﬁ; Our mission s to share our
. w . - 1 b Rd - .. .
joinus as believers, in a cause we Jn 114 passion for delicious organic

think transcends the differences —HARD JUICE— cocktails with the world, and set UBEAN CLEANUP MARINE I-IFE REUSING PI-AS'I'I[:S
that divide us by bringing us VODKA BEVERAGE anew standard for sustainability.
EOISSON BIOLOGIQUE ALCODUISEE & La vODKA

NOWIS THE
TIMETOBE

together in the right ways. 2R Al And we want you to join us, and

our community of amazing
[:H AN G E Is people on this journey.
INEVIATABLE.
THE TIME Is Elk, and your chance to help
create anew benchmarkin

N []W' > sustainability to help drive the
- change that we all need.

Equity for the people is your
chance to own a part of Crafty

ﬁ CRAFTYELK.COM/INVEST EQUITY FOR THE PEOPLE



Not only will your investment buy you shares in our
company, but you will enjoy boosted perks. You can
choose one perk per investment level.

INVESTMENT CHOOSE ONE PERK

THE BENEFITS
OF INVESTING

1) Own part of Crafty Elk™

You can benefit in the projected commercial success ONE mixed case of Crafty Receive TEN cases of

of our prospective growth through a potential Elk™ delivered to your door our limited edition batch

increase in the value of your share owning. $25,000 CAD+ where availabley every @ of our ‘Sunset Cocktail’
month for one year production run

2) Annual General Meeting

Invite for You and a Friend or One Green Tea mixed

Family member

Crafty Elk shareholders receive annual invites for you
and friend or family member to our annual meeting of
Elks. Delicious craft cocktails, live music, meet and
greet with our team and crafty insights on all Crafty
EIk™ movements.

3) A lifetime 10% discount on all
Crafty Elk merchandise

Club Elk shareholders receive access to new
sustainable clothing lines and cool merchandise.
Each year Crafty EIK™ tries to bring out new offerings
and Club Elk members are the first in the know.

4) Front Row Ticket to Crafty
Elk™ Hard Juice™ Distillery

If we raise sufficient capital, our Company intends to
open up a small batch Hard Juice™ pop up distillery
and You will be first to know. Not only that, we will
send out an exclusive ticket for you to come down
and enjoy some craft cocktails with our team.

T

TICKET

NO. 061

oo

$15,000 CAD

ONE Chilly Moose + Crafty
Elk™ - lce Box and a mixed
case of Crafty EIk™

case + ONE case of Sunset
Cocktail + Australia’s Grown
Sustainable sunglasses

(Tallow or Lennox)

Plaid Hoodie, Snap Back

Hat, T-shirt and one case

of limited edition ‘Sunset
Cocktails’

Vintage Crafty EIK™ - Red Cooler,
$5000CAD Snapback Hat &
T-shirt
$1000 CAD Crafty EIk™ Snap Back Hat Crafty EIk™ T-shirt
$750 CAD Crafty EIk™ T-shirt -~ eo——

Chilly Moose - A truly Canadian company and family
A A owned. Premium outdoor stainless steel coolers,
durable, functional and with a true outdoor feel.

[:H ".LY M UUSE Holds ONE full case of Crafty EIK™ Hard Juice™ '

Vintage Crafty EIk™ - Red
$10,000 CAD Cooler, Shapback Hat & ®
T-shirt

g
* 0t 2018 % CRAFTY ELK
HARD JUICE

ﬁ CRAFTYELK.COM/INVEST



Crafty Elk is a transformational brand, it’s
truly ahead of its time. When | read the
slogan on the way out of the Hard Juice™
Distillery, | knew it was a true love mark

set out to change the world. ‘Let the next
day, be the best day’ for me, is the title of a
poem deeply connected to the ever-infinite
life changing facets of life. Let the next day
be the best day for the love of life, passion,
family, health, travel, experience, gratitude,
discovery, the aromatics of life, earth

and the wildly ever star gazing questions
pondering in everyone’s mind from time to
time... “Who am |, where aml going, and
why am  here?”

Greg Gililland, Founder

ﬁ CRAFTYELK.COM/INVEST
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THANKYOU

DRINK RESPONSIBLY: :
@ @CraftyEIk YOUR HEALTH IS |MPORTANT€O

@ @CraftyElk 1.647.968.5192 C ‘ ‘

greg@craftyelk.com
@CraftyElk www.craftyelk.com



https://twitter.com/craftyelk
https://www.facebook.com/craftyelkbeverage
https://www.instagram.com/craftyelk/
mailto:greg@craftyelk.com
https://www.craftyelk.com

